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Fetzer launches new label to revive sagging wine
sales

$1 million ad campaign planned to introduce Valley Oak brand,
emphasize organic production

Friday, August 27, 2004

By Bob Norberg
THE PRESS DEMOCRAT
bnorberg@pressdemocrat.com

With revenue from its core wine brands remaining weak, Fetzer Vineyards has
launched a new label and $1 million ad campaign in an attempt to bolster sales.

"It has been a long time in coming," said Erik Jepson, Fetzer brand manager. -
"We thought it was time to update the packaging. We needed to put a fresh face &
out there."

The weakening sales of Fetzer and Bolla Italian wine imports were singled out

Thursday by Brown-Forman Corp. in its quarterly earnings report Thursday.  Quality control is done on
the newly labeled Valley

Fetzer owner Brown-Forman, headquartered in Louisville, Ky., reported sales Oaks Gewurztraminer on

of $578 million for the quarter ended July 31, a 9 percent increase over the Thursday at Fetzer

previous year, and net income of $51.9 million, a 67 percent increase. The Vineyards' Hopland

growth was driven by sales of Brown-Forman staples Jack Daniel's and facility. Fetzer is spending

Southern Comfort. $1.5 million in rebranding
its wines with the new

But the company said sales of its wines were weak. Fetzer Valley Oaks name.
(CRISTA JEREMIASON /

"Results for the company's core wine brands, Fetzer Premium Varietals and The Press Democrat)

Bolla, remain soft due to the intensively competitive retail price environment in Zoom Photo
the United States," the company said in a statement.

Brown-Forman produces 4 million cases a year at the Fetzer winery in



Hopland.

In attempt to bolster sales, the company 18 months ago began a redesign of its Grape growers keep eye on

Fetzer line of wines. The current label had been used since 2000, Jepson said.

The company spent more than $500,000 on research in focus groups in 10 cities
and in the United Kingdom, and worked with six different graphic artists before

settling on a design by Stephen Black of Seattle, who also has offices in Santa
Rosa.

The new label is a traditional design featuring a vineyard with oak trees, an
attempt to give the consumer a sense of the organic Mendocino County
vineyards that provide some of the Fetzer fruit, Jepson said.

"We wanted to convey the sense of the natural underpinnings for Fetzer. We
wanted to convey the Valley Oaks as unspoiled piece of California's North

Coast, untainted by tourists, untainted by chemicals," Jepson said.

Fetzer Valley Oaks will also be the name on all of its varietals, replacing
Sundial and Eagle Peak on some of the varietals, Jepson said.

Wine with the new labels is now starting to appear on retail store shelves, and
Fetzer's delivery trucks will also get new paint jobs in the next several weeks.

Jepson said next month Fetzer will also launch a new billboard, print and
broadcast advertising campaign, at a cost of more than $1 million.

"This is the most exhaustive project that Brown-Forman has undertaken,"
Jepson said.

Brown-Forman entered California's wine industry with the purchase of Fetzer
in 1992 and Sonoma-Cutrer in 1999. It also distributes Korbel Champagne.

It stock closed Thursday at $46.32, up 12 cents.
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